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Regeneration & Economic Development

Strategic Objective

To identify & develop initiatives that will encoura

regeneration of Ribble Valley
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Business Support & Development

Strategic Obijective

To work in partnership to provide the best possible

in Ribble Valley
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support for existing and new businesses
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Infrastructure & Services

Strategic Obijective
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To strive for a high quality, modern and integrated infrastructure, maintaining and improving
the public realm, appropriate and affordable housin g, transport infrastructure and technology
for the benefit of Ribble Valley business, resident s & visitors without compromising the
quality of the existing natural and built environme nt
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Image, Marketing & Promotion

Strategic Objective

To constantly and consistently raise the profile an d perceptions of Ribble Valley, strengthening
awareness of the benefits of the area in terms of q  uality of life as a place to live, visit, work and

do business
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Employment & Skills

Strategic Objective

Encourage and develop educational attainment and a skilled labour market in Ribble Valley for

the benefit of existing and new employers
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