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1
PURPOSE

1.1
To consider a request from United Utilities to support their “Tap into Water” Campaign which has been organised to promote the environmental and financial benefits of drinking tap water.

1.2
Relevance to the Council’s ambitions and priorities

· Council Ambitions – to help make people’s lives safer and healthier and to protect and enhance the existing environmental quality of our area.

· Community Objectives – to promote and support health, environmental, economic and social well being of people who live, work and visit the Ribble Valley.

· Corporate Priorities -  None.

· Other Considerations – to provide support and endorsement of this campaign to encourage residents to consider the facts and thereby change their behaviour.

2
BACKGROUND

2.1
A letter from United Utilities was sent to the Chief Executive dated 28 July 2008 inviting the Council’s support for this recent initiative on environmental and financial grounds.  I was asked to bring this issue to Committee for due consideration.

3
ISSUES

3.1
Bottled water corporations are changing the very way people think about water.  These corporations are manufacturing demand for an essential resource that flows directly from our taps.  What’s more, many bottled water brands actually come from the same source as public tap water, though these brands are sold back to the public at thousands of times the cost.

3.2
Plastic bottles also require massive amounts of fossil fuels to manufacture and transport.  Billions of these bottles are taken for disposal to landfill every year.

3.3
Bottled water marketing convinces one in five people that the only place to get drinking water is from a bottle, this obviously threatens the political will to continue to adequately fund our public water systems.  

3.4
United Utilities are supporting a more international campaign called “Think Outside the Bottle”.  


Key facts highlighted in the campaign are:

· 
it is estimated that we buy three billion bottles of water each year in the UK – most of it in non-recyclable containers which can take up to 1,000 years to biodegrade;

· half a billion bottles are flown or shipped in from overseas creating a huge carbon footprint;

· water is heavy and transporting bottles of it around the country is estimated to create more than 33,000 tonnes of CO2 emissions – equivalent to the annual energy consumption of 6,000 homes;

· a litre of tap water costs less than 1p.  According to the Consumer Council for Water, an adult drinking the recommended eight glasses a day would pay £1 a year for drinking water from the tap, compared to £500 for a mid range mineral water;

· in the North West we enjoy some of the highest quality tap water in the world. 

3.5
I attach some supporting and explanatory information as an appendix to this report.  Further information can also be obtained from:


www.unitedutilities.com  and


www.thinkoutsidethebottle.org
4
RISK ASSESSMENT

4.1
The approval of this report may have the following implications
· Resources – None.

· Technical, Environmental and Legal – To support this Campaign would acknowledge the environmental implications of reducing the use of and demand for bottled water;
· Political – to support this report recognises the importance of maintaining and adequately funding the public water supplies;

· Reputation – the purpose of this report meets several of the Council’s ambitions and community objectives in relation to environmental stewardship. 

5
RECOMMENDED THAT COMMITTEE
5.1
 Support the United Utilities “Tap into Water” Campaign.

5.2
Instruct officers to review the way water is provided for meetings and other events and to use tap water wherever possible.

Director of Development Services 

For further information please ask for James Russell

, extension 4466
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