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1
PURPOSE
1.1 To inform members of the current plans for hosting another Clitheroe Castle Picnic in May Bank Holiday 2010.



1.2  Relevance to the Council’s ambitions and priorities:


· Council Ambitions – This report contributes to making sure that the council provides efficient services, to protect and enhance the existing environmental quality of our area and improving access for all.

· Community Objectives – This report relates to the following priorities outlined in the community strategy: encouraging access for all, community cohesion, culture and tourism

· Corporate Priorities – To provide services for people where they live, improve access to services, promote the exceptional environment of area and lifestyle. 

· Other Considerations – None.
2     BACKGROUND
2.1  On May Bank Holiday 2009 RVBC hosted a Community Picnic event on the Castle Grounds called Clitheroe Castle Picnic. 

2.2  The event was organised in line with a few initiatives and attracted nearly a thousand people.

2.3  The principal initiative was for National Family Week, which was a Guinness Book of World Records attempt at the world’s largest picnic across multiple venues. Clitheroe Castle proved to be one of the largest picnics to take place on this day and contributing 917 people to the overall figure, which exceeded the previous record of 8,000 people, to over 15,000. 

2.4  This event was put forward to RVBC by the Lancashire and Blackpool Tourist Board (LBTB), who were looking for a signature event for county to fit in line and help promote their Taste Lancashire ‘Picnic Month’ marketing campaign.  

2.5  In addition to this it was decided that the event fell perfectly to help promote the opening weekend of Clitheroe Castle Museum, which also opened to the public that weekend following its refurbishment. 

2.6  This family event was marketed through the tourist board’s Family Fun Campaign and Picnic Month activity, and it was promoted on the National Family Week website and appeared in local press following a photo call to launch the event.  

2.7  LBTB and RVBC provided stewards who supported the event on the day. The picnic registration took place at midday and then the Town Crier began the official picnic proceedings at 1pm. The Mayor of Ribble Valley conducted a Prize Draw, and a Ribble Valley Hamper was presented to the winning family. Later in the afternoon, the Leisure Facilities Manager for RVBC ran some sports activities for kids. The event finished around 4pm. 

3
CURRENT SITUATION

3.1
National Family Week conducted a recent search for twelve not-for-profit organisations across the UK to co-host regional Family Week Picnics on Monday 31st May 2010.  These twelve picnics will be the ‘flagship’ events on the first day of National Family Week, with hundreds of smaller Family Week Picnics also taking place on the day. 

3.2   National Family Week is looking for one partner in each of the areas below to co-host a Family Week Picnic:

  1   East Midlands 
  2   East of England 
  3   London 
  4   North East 
  5   North West 
  6   Northern Ireland 
  7   Scotland 
  8   South East 
  9   South West 
10   Wales 
11   West Midlands 


12   Yorkshire and The Humber 
3.3 Hosting one of the flagship Family Week Picnics is the perfect opportunity for organisations that want to:

· Actively engage with the community
· Highlight the importance of family
· Have services for families that they want to promote
· Work with other organisations and community groups
· Or that simply want to encourage families to have fun together
3.4  It is anticipated that at least 3,000 people will attend each Picnic, so the host must have a space   available that can cater for 3,000+ picnickers on Monday 31st May. 

3.5 Once again, LBTB were keen to support RVBC in hosting the event and suggestions were made to involve other community organisations. 

3.6  Prior to an application being made, representatives from RVBC and LBTB met with the Ribble Valley Local Strategic Partnership Officer to discuss how next year’s event could be organised. 

3.7  It was agreed that with the sponsorship from the RV LSP and continued support for from LBTB RVBC Tourism and Arts Officer would submit an application for Clitheroe Castle to host the flagship event. 

3.8  At the beginning of October we received confirmation that the bid was successful and Clitheroe Castle Picnic has been selected to be the flagship event for the North West of England. 

3.9  We have now been assigned an officer from National Family Week to support us with the  organisation of the event and it is hoped that some funding may be made available. 

4
ISSUES
4.1
RVBC does not have the resources to organise events generally therefore, current staff will be required to organise this in addition to normal activities and work on the Bank Holiday. 

4.2  In order to improve upon this years relatively low key event, organisation for next year’s event will need to begin early and it is proposed that a working group comes together to ensure that full support is given in the run up to the event and on the day, from all relevant departments of the council. 

4.3  It is expected that the format of the event will remain the same as last year however, more activities need to be organised along the proposed theme of ‘A Good Old Fashioned Family Day Out’ and local produce.

4.4  Ribble Valley Local Strategic Partnership will sponsor the event and engage with local organisations, encouraging them to get involved and volunteer on the day. We will also work more with the community voluntary sector; local schools and children centre in the build up to this event. 

4.5 With the expectation of increased numbers additional activities, hygiene facilities, entertainment and equipment, staffing and promotion will be required to enhance the participant experience. 
5
RISK ASSESSMENT


  The approval of this report may have the following implications:

· Resources – Increase in officer time to organise this event and some budget expenditure to make it happen.
· Technical, Environmental and Legal – None. 

· Political – Opportunity to actively engage with the community, highlight the importance of family, promote council services available to families, work with other organisations and community groups, and encourage families to have fun together

· Reputation – The council is providing a free family event, encouraging the use of historic local assets in the town. The Clitheroe Festival Weekend will not be taking place next year. 

RECOMMENDED THAT COMMITTEE:

Notes the contents of the report.

JOHN C HEAP

DIRECTOR OF COMMERCIAL SERVICES
For further information, please contact Rebecca Kay Tel: 01200 414496
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